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 NOMINATIONS NEEDED 
FOR THE 2020 BOBBY  

WALKER AWARD  

Georgia Milk Producers will 
award the "2021 Bobby Walk-
er Award" to an individual or 
company that served as a 
strong advocate for Georgia's 
dairy industry in 2020 at the 
GA Dairy Conference in Janu-
ary. We would like Georgia 
dairy producers to send in 
nominations for this award to 
our office by December 11, 
2020. 
  

This award is open to any 
individual who is involved 
with the dairy industry 
(Cooperative officials/field 
representatives, feed/supply 
companies or salesperson, 
veterinarian, etc.). Please call 
our office with your nomina-
tion at 706-310- 0020 or 
email to  
gamilkproducers@gmail. com.  
 

REGISTRATION OPEN FOR 
2021 DAIRY MARGIN  

COVERAGE PROGRAM 
 

The U.S. Department of Agri-
culture (USDA) is now ac-
cepting applications for 
the Dairy Margin Cover-
age (DMC) program.  Signup 
runs through Dec. 11, 2020. 
For more information, vis-
it farmers.gov DMC webpage, 
or contact your local USDA 
Service Center. To locate your 
local FSA office, visit:  
farmers.gov/service-center-
locator.  
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Georgia dairy producers Carol Williams of WDairy, and Jay Moon of 
Moon Dairy, heard in mid-June of fall show cancellations after al-
ready losing the spring shows to Covid, they knew they had to do 
something. They put together a small committee with Carol serving 
as show superintendent and Jay as co-superintendent and started 
raising funds. 
 

“The response from companies was overwhelming,” says Carol. 
“Once we had the funding coming in, we knew we would have the 
draw in premiums. The generous sponsorships included some very 
good premiums and prizes.” 
 

The first annual Dairyland Classic was born in Madison, Georgia — 
held Sept. 30 to Oct. 3 at the Morgan County Ag Center – and 
dubbed by exhibitors as ‘Little Madison.’ 
 

The three-months of planning turned into a big event attracting 80 
exhibitors, 222 entries from 8 southeastern states clear up to  
Pennsylvania — many making it double as a vacation, enjoying the southern charm and historic district of 
Madison, Georgia with its rich agricultural history. 
 

Carol and Jay say their committee was fortunate to bring in Kevin Lutz of Treasure Chest Jerseys, Lincoln-
town, North Carolina to judge five breeds — Ayrshire, Brown Swiss, Guernsey, Holstein (Black and Red com-
bined), and Jersey. 
 

This first annual Dairyland Classic was held during the week that would have been World Dairy Expo in the 
other Madison — Wisconsin — earning it the nickname ‘Little Madison.’ (continued on next page). 

‘Little Madison’ was big winner for exhibitors of  
inaugural Dairyland Classic Registered Show 
By Sherry Bunting, Farmshine, October 16 and 23, 2020  
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GEORGIA MILK PRODUCERS 
BOARD OF DIRECTORS 

 

Jason Martin, Bowersville 
President - 678-233-8321 
martindairy@gmail.com 

 

Matt Johnson, Climax 
Vice President - 229-220-1577 

mattjohnson195@att.net 
 

Adam Graft, Americus 
Secretary - 229-942-0508 

jgraft@bellsouth.net 
 

Marvin Yoder, Montezuma 
Treasurer - 478-472-4533 
marvinpyoder@gmail.com 

 

Steven Addis, Rocky Face 
706-463-2303 

stevenaddis01@gmail.com 
 

Megan Bell, Madison 
706-818-2141 

godfreydairy@gmail.com 
 

Ed Coble, Waynesboro 
706-554-3672 

ltcoble@gmail.com 
 

Chad Davis, Eatonton 
706-318-0243 

cwdavis22@gmail.com 
 

Scott Glover, Clermont 
770-539-4906 

gcdairy@gmail.com 
 

Charlie Lane, Monticello 
706-468-6037 

charlielane@bellsouth.net 
 

Kenneth Murphy, Luthersville 
770-927-9210 

Udderspecialist@aol.com 
 

Calvin Moody, Valdosta 
229-263-2369 

moodybcd@aol.com 
 

Jeff Smith, Comer 
706-338-2746 

milkman17@windstream.net 
 

Everett Williams, Madison 
706-818-0311 
e@wdairy.net 

 

James Yoder, East Dublin 
478-304-2857 

jtyoderclan@gmail.com 
 

Troy Yoder, Montezuma 
478-244-2172 

tramildaholsteins@gmail.com 

With the ongoing COVID-19 crisis teaching hard lessons on risk management throughout agriculture, 
and with dairy margins expected to be volatile over the next year, the National Milk Producers Fed-
eration is urging farmers to sign up for maximum 2021 coverage under the U.S. Department of Agri-
culture’s Dairy Margin Coverage program. DMC signup began October 12th. 
 

“The DMC emphatically proved its worth this year, as payouts rapidly reacted to unprecedented 
price plunges and protected farmers exactly when they most needed help,” said Jim Mulhern, presi-
dent and CEO of NMPF. “Coronavirus-related volatility in dairy markets is expected to continue well 
into 2021, with DMC payments a possibility. That makes it essential that farmers include DMC cover-
age in the robust risk-management plans they will need to ensure financial stability.” 
 

DMC, the main risk-protection tool for dairy farmers enacted in the 2018 Farm Bill, is designed to 
promote stable revenues and protect against financial catastrophe on some or all of a farmer’s milk. 
Despite forecasts in late 2019 predicting that DMC assistance wouldn’t be needed by farmers in 
2020, margins instead fell to their lowest levels in more than a decade in the first half of this year, 
triggering payments that undoubtedly kept many participating dairies afloat. And unlike difficult-to-
predict federal disaster assistance that’s provided via specific legislation or administrative action, 
DMC coverage offers certainty in times of need, allowing for better financial planning and faster pay-
ment when necessary. 
 

DMC also offers: 
 

 Affordable higher coverage levels that permit all dairy producers to insure margins up 
to $9.50/cwt. on their Tier 1 (first five million pounds) production history. Recent 
margin trends in reference to 
that $9.50 threshold is in-
cluded in the graphic below. 

 

 Affordable $5.00 coverage 
that offers meaningful cata-
strophic coverage for farms 
of all sizes. 

 

NMPF has a resource page on its web-
site with more information about the 
DMC. 2019 at https://www.nmpf.org/
policy_tags/dairy-margin-coverage/ . 

Looking to 2021, All Dairy Farmers Should Sign Up for DMC, 
NMPF Says 

 

“We know we’ll pick a different week for next year, but this show will go on. People enjoyed it,” Jay 
says. “From the planning to the actual event, it felt good to bring the dairy industry together, and 
know for some it might be the only show they get this year, that makes it all worthwhile.” 
 

The Dairyland Classic was open to anyone, and early on they had entries and interest from the Mid-
west, but then the North American Open was moved from mid-October in western New York to Cir-
cleville, Ohio and falling then on the same week as the Classic in Georgia. 
 

Serving on the show committee were Kimberly Bragg, a Jersey breeder from Millen, Katelin Benkoski 
of Madison, and Katie Williams, Madison. The show committee had cow photographer, Frank Robin-
son, on site to do cow portraits. 
 

After placing all five breed shows, Judge Kevin Lutz named the Holstein grand champion, Pop-A-Top 
Rocket 1289, as supreme champion. The aged cow exhibited by Carter Major of Lebanon, Tenn. was 
also supreme bred and owned. 
 

To read full article and view breed placings, visit online at: https://agmoos.com/2020/10/22/little-

madison-was-big-winner-for-exhibitors-of-first-annual-dairyland-classic-in-georgia/. (A Farmshine 
subscription is $15/year, learn more at http://farmshine.net/subscribe.php) 

Dairyland Classic Registered Show (cont’d) 
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Consumers continue to “eat” more and “drink” fewer dairy products. In 2019, per capita cheese consumption set another record 
high at 38.3 lbs. Converting this to fluid milk, consumers “ate” the equivalent of 383 lbs. of milk in the form of cheese last year. 
Cheese consumption has doubled since 1975. 
On the other hand, fluid milk consumption in 
2019 was only 141 lbs. per capita. Back in 1975, 
fluid consumption was over 100 lbs. higher, at 
247 lbs. In that the Southeast’s milk market is 
fluid milk, declining fluid milk sales is the great-
est challenge facing the Southeast dairy indus-
try. Butter per capita consumption increased for 
the third consecutive year to 6.2 lbs. During the 
past decade butter consumption has increase 
21%. Still butter consumption remains below 
the over 10 lbs. per capita back in the 1950’s. 
Yogurt consumption continued its slide in 2019 
with per capita consumption at 13.4 lbs. This is 
down from its peak at 14.9 lbs. in 2014. Ice 
cream remained flat at 18.7 lbs. per capita. 

Consumers continue to “eat” more and “drink” fewer dairy products. 
By Calvin Covington, SE Dairy Consultant 

Take advantage of special room rates for the 2021 Georgia Dairy 
Conference by making your reservations before Monday, Decem-
ber 27, 2020. 
 
The Savannah Riverfront Marriott is offering room rates for those 
attending the Georgia Dairy Conference from Saturday, January 
17, until Wednesday, January 20, at $137.00/room for single and 
double occupancy rooms. There will be an $8 parking fee per day 
for our group at the hotel. 
 
Individuals are requested to call the hotel at 800-285-0398 for 
reservations or follow a link to our conference website at http://
www.gadairyconference.com/accommodations. Please mention 
that you are with the “Georgia Dairy Conference” when making 

your reservation to ensure that you receive the discounted room rate.  
 
PLEASE NOTE: Any reservation received after the cut-off date will be accepted on a space and rate available basis. Availability and 
pricing cannot be guaranteed after the cut-off date.  
 
GEORGIA DAIRY PRODUCERS: Georgia Milk Producers will deduct $100/night for two nights from each Georgia dairy farm’s hotel 
bill at checkout. It’s our way to show our appreciation for your support and to encourage you to attend your annual dairy confer-
ence! Registration for the conference is also free for Georgia farmers and their families.  Please register online at https://
www.gadairyconference.com/registration or call our office at 706-310-0020.  

Make Your Reservation for the 2021 
GA Dairy Conference by Dec. 27  
Book your special room rates for the 2021 GDC 
before Monday, Dec. 27! 

 

Thank you Diamond V for your Platinum Sponsorship for the 2021 
GA Dairy Conference and for providing PPE kits for each attendee!! 

https://www.gadairyconference.com/accommodations
https://www.gadairyconference.com/accommodations
https://www.gadairyconference.com/registration
https://www.gadairyconference.com/registration


Dixie Dairy Report – October 2020 
Calvin Covington 

Dairy product prices. Cheese continues to be the head-
liner. The September DPSR cheese price (used to estab-
lish federal order prices) is $1.7741/lb. which is $0.34/
lb. lower than August. The lower cheese price resulted 
in the September Class III price declining $3.34/cwt. to 
$16.43/cwt. However, CME cheese prices rallied in Sep-
tember which will move the October Class III price back 
over $19.00/cwt. We attribute the rally to the exten-
sion of USDA’s Food Box program, retail sales remaining good, and strong mozzarella and other pizza cheese sales. The CME block to 
barrel price remains historically high, at over $0.65/lb. This high spread along with the expected upcoming opening of a new large 
cheese plant in Michigan, does give some uncertainty to future cheese price direction. 
 

Butter continues to struggle with the September DPSR butter price at $1.4871/lb., the lowest since 2013. At the end of August, the 
butter inventory is over 22% higher than a year ago. On the positive side, the last quarter of the year is the strongest quarter for butter 
sales which should draw down the inventory. This should provide some stability to the butter price. Nonfat dry milk powder (NDM) is 
now back over $1.00/lb. spurred by improving export sales. Currently, we see NDM being the price driver in 2021. The dry whey price is 
down over a penny from August. Dry whey exports are higher than a year ago. On the other hand, domestic sales are lower.  
 

Milk production. August milk production was 1.8% higher than a year ago. USDA reports 42,000 more cows than last year with milk per 
cow up 1.4%. Of the 24 reporting states, only seven states reported lower production. In the two largest milk producing states, Califor-
nia was up 1.8% while Wisconsin was 0.3% lower. In the Southeast, Florida declined for the third consecutive month with August milk 
production down 3.9%. Milk per cow is higher in Florida, but cow numbers are down 5,000 head. Production was 0.7% higher in Geor-
gia and 2.5% higher in Virginia, due to more milk per cow. 
 

Challenging month for Class I utilization. In all federal orders, August Class I usage was 6.9% lower than last August. In the three south-
eastern federal orders combined, the decline was greater, down 11.3%. The Appalachian order had the lowest decline, down 6.2%. 
Class I usage was down 12.8% and 16.0%, in the Florida and Southeast orders, respectively. Why? The primary reason is school milk. In 
many parts of the country, especially in the Southeast, the new school season starts in August. Historically, the beginning of the new 
school season results in a boost in Class I usage, as the school milk pipeline is filled. This year, due to the coronavirus pandemic, many 
schools delayed or only had a portion of students in the classrooms at one time. The bottom line, school milk makes a difference in 
Class I usage. Our failing to project such a large decline in Class I milk is the reason for our August blend price projections missing the 
mark. 
 

Blend prices.  August blend prices were higher than 
July, but September blend prices are projected low-
er than August, as shown below. Most of the blend 
price decline is due to a lower butterfat price. Com-
pared to a year ago, the producer butterfat price is 
about $1.00/lb. lower. Blend prices are projected to 
drop further in October. This due to the large de-
cline in the Class I Mover from September to Octo-

ber. Due to the lag in pricing, the current rebound in CME cheese prices will not be fully reflected until the November blend price. 

Georgia Milk Producers, Inc. 
1641 New High Shoals Road 
Suite 5 
Watkinsville, GA 30677 
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